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This document is your toolkit for sharing
Years of Culture’s story and will be a guide in
the preparation of communications, designing
events or speaking to the media. The below
guidelines ensure one clear, compelling
narrative about the Years of Culture initiative
and the Qatar Canada and Mexico 2026 Year
of Culture.

For speeches, interviews, and

media comments

Use the Core Message (p 7-8), Country-
Specific Messaging (p 14-17), and FAQ (p
19-20) sections to shape talking points. These
are the safest lines when speaking publicly,
giving quotes, or briefing leadership.
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For writing press releases and

announcements

Follow the Press Announcements (p 22-24)
section for mandatory wording, approval
timelines, and boilerplates. The examples here
help frame announcements clearly and ensure
alignment with Years of Culture messaging.
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For creating social media posts

Refer to the Social Media Guidelines (p 26-33)
for the correct tags, handles, hashtags, and
visual requirements. This helps all partners
tell a unified story online.
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For event planning and
branding

Jorders, Through

Check the Event Participation (p 35-36) £
section to make sure venue signage, invites,
programmes, and on-site branding follow the il 1= e
Years of Culture requirements. This includes
logo placements, mandatory references, and
approvals.
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For cross-team coordination

The Contacts section below lists who to reach
out to for PR, social media, events, or content
review.

4 Years of Culture - Messaging Guide for Partner Organisations
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+974 5166 6363 | akotova@gm.org.qa
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+974 3317 0900 | hyaseen@qm.org.qa

TEAM/FOCUS AREA

Communications PR / Media
Anya Kotova
+974 5166 6363 | akotova@gm.org.qa

Branding / Social Media / Digital Content
Mohammed Kamal
+974 5585 1343 | mkamal@gm.org.qa

Website / Social Media Influencers
Bochra Moumeni
+974 6694 4777 | bmoumeni@gm.org.qa

Events and programming
Hassan Nader Yaseen
+974 3317 0900 | hyaseen@gm.org.qa
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Designed to build lasting partnerships Qatar’s flagship cultural diplomacy
through cultural, educational, creative, programme

economic and community exchange
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Legacy-focused, people-centred, and An initiative with an established global
innovation-driven presence across Asia, Europe, Africa & the
Americas
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The Value of Shared Cultural
Experiences

Shared cultural experiences are among the
most powerful ways to build meaningful,
long-lasting ties. The Years of Culture
initiative creates these authentic moments of
connection with each partner nation, always
with a commitment to building a legacy that
endures far beyond a single year.
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Qatar as a Global Leader in
Cultural Diplomacy

Qatar has established itself as a global leader
in cultural diplomacy, using culture as a
bridge between nations. Through the Years of
Culture (YoC) initiative, Qatar has built lasting
partnerships across every continent, from
Asia to the Americas, demonstrating how
creativity, history, and shared purpose can
connect societies. Each edition places Qatar
at the centre of global cultural exchange,
positioning it as a trusted convener of diverse
voices and perspectives.

Years of Culture - Messaging Guide for Partner Organisations
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A Year that Returns to YoC Roots

The Qatar Canada and Mexico 2026 Year of Culture carries symbolic significance: Canada,
Mexico, and the United States will host the FIFA World Cup, the same tournament that inspired
the creation of the Years of Culture initiative when Qatar won the 2022 hosting bid. This shared
sporting legacy provides a strong foundation for a year rooted in collaboration and cultural
exchange.
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Shared Values &
Forward-Looking Purpose

Qatar, Canada, and Mexico are linked by a
common ambition: building a sustainable and
inclusive future. The 2026 Year of Culture

will highlight how cultural dialogue can drive
progress, spark creativity, and strengthen
understanding between nations that combine
diverse heritage with global outlooks.

10 Years of Culture - Messaging Guide for Partner Organisations




SHARED
NARRATIVE
PILLARS

Heritage, Identity & Creative
Expression

Qatar, Canada, and Mexico all balance deep-
rooted traditions with proud contemporary
identities. Through exhibitions, performances,
culinary collaborations, and design
programmes, the initiative will spotlight
heritage as a living source of creativity and
culture.

Innovation & Future Economies

The partnership reflects all three countries’
shared commitment to diversifying
economies, advancing digital transformation,
and leveraging creative industries for future
growth. Years of Culture programming will
highlight innovation-driven exchanges
between entrepreneurs, creators, and
educators.
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Sports Diplomacy &
Shared Legacy

This year builds on a shared World Cup legacy.
Qatar’s experience hosting in 2022 will intersect
with Canada and Mexico’s hosting of the
tournament in 2026, highlighting sports as a
platform for dialogue, tolerance, and unity.
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Humanity & Global Responsibility

Years of Culture reflects Qatar’s belief that progress is rooted in respect, dialogue, and human
dignity. Through knowledge exchange, cultural programming, and community-driven initiatives,
the 2026 year will further YoC’s mission of demonstrating how cooperation can create lasting
social impact.
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QATAR-CANADA
2026 YEAR OF
CULTURE
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Core Message:

Qatar and Canada share a trusted, forward-
looking partnership grounded in 50 years
of diplomatic ties, strengthened by aligned
economic ambitions, thriving innovation
ecosystems, and a shared commitment to
advancing research, technology, and global
collaboration.
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Key Themes:

A deep and trusted relationship built on
shared values of innovation, education,
and inclusive growth through 50 years of
diplomatic ties.

Economic and technological alignment: both
countries are diversifying the economies and
embracing digital transformation.

Innovation ecosystems: Canadian firms such
as Cohere, BlackBerry, and major telcos are
already present in Qatar.

Education and research: both nations are
focused on R&D and commercialisation of
knowledge.

Political momentum: recent high-level
meetings, including PM Mark Carney’s recent
visit to Qatar, reaffirmed a strong commitment
to expanding cooperation.
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QATAR-MEXICO
2026 YEAR OF
CULTURE

Core Message:

Qatar and Mexico’s long-standing partnership
is rooted in shared artistic heritage, a
commitment to sustainable, human-centred
development, and a belief that culture can
bridge tradition and innovation to shape a
thriving future.
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Key Themes:

A long-term relationship rooted in more
than five decades of diplomatic relations
and a mutual championing of art, design,
community, and innovation.

Shared artistic DNA: both nations are deeply
invested in design, architecture, craft, cinema,
and cultural preservation.

Creative industries as engines of growth:
Qatar and Mexico are global examples of how
creativity drives economic growth and shapes
national identity.

Strategic alignment in sustainability and
tourism: Mexico’s models of sustainable
urban design and cultural tourism
complement Qatar’s human-centred
environmentally conscious cities.
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What is Years of Culture?

Years of Culture is Qatar’s flagship cultural diplomacy programme. Since first being launched in
2012 by Her Excellency Sheikha Al Mayassa bint Hamad bin Khalifa Al Thani, it has built long-
lasting partnerships through cultural, educational, creative, economic, and community exchange
across Asia, Europe, Africa, and the Americas.
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Why does cultural exchange matter?

Cultural exchange matters because it strengthens mutual understanding, and opens new
pathways for global collaboration. Through the Years of Culture initiative, Qatar is building
long-term, legacy-driven partnerships that bring people, ideas, and communities together across
borders.
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Why were these countries selected?

The Qatar Canada and Mexico 2026 Year of Culture carries symbolic significance to the

YoC initiative: Canada, Mexico, and the United States will host the FIFA World Cup, the same
tournament that inspired the creation of the Years of Culture initiative when Qatar won the
2022 hosting bid. This shared sporting legacy provides a strong foundation for a year rooted in
collaboration and cultural exchange.
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How does Years of Culture choose which programmes to
organise each year?

Programme selection is a collaborative process. Cultural, educational, creative, and sports
initiatives are proposed by the 23 members of the National Years of Culture Committee, and
additional ideas come from institutions, creatives, and community partners who want to
contribute. Each programme is chosen for its ability to support exchange and create lasting
impact.
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What is the initiative’s legacy and impact?

The Years of Culture initiative builds lasting cultural, creative, and economic bridges across
continents, and establishes connections that don’t conclude at the end of the calendar year.
Its impact is demonstrated by the artists who continue collaborating after their exhibitions
close, students who return home with new skills and global friendships, filmmakers who find
international partners, and museums, universities, and creative companies that keep working
together on new ideas. YoC has also supported trade and investment opportunities, opening
new avenues for international companies in Qatar and vice versa.

20 Years of Culture - Messaging Guide for Partner Organisations
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All press releases developed by partner
organisations must be submitted in both
English and Arabic in .doc format for review
and approval by the Years of Culture
communications team through
akotova@qm.org.qa.

Approval Timeline:

. Standard approval:
Allow two business days for review.

. Approval with senior quotes:
Allow one week for processing.
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Press Release Guidelines:

D The Year of Culture must be referenced in the title and the first paragraph of press
releases. One way to incorporate this can be [Insert your event/programme] is part
of programming for the Qatar Canada and Mexico 2026 Year of Culture. The initiative
supports cultural exchange through meaningful, long-term partnerships between Qatar

and partner nations. Years of Culture brings together diverse communities through mutual

understanding and shared experiences.”

D The initiative should be referred to as Qatar Canada and Mexico 2026 Year of Culture for

the overall 2026 partnership.

D The first written instance should be written fully as Years of Culture, and any following
mentions may be abbreviated to YoC.

. Press releases must include the official Year of Culture and country-specific logos as
appropriate. Branding guidelines can be found here:
https://drive.google.com/file/d/1TkIHDMuaYuHNOG6CG2k6BzZ9ghIBn_rgmZ

. Each press release must include the official Years of Culture boilerplate provided below.
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Press Images

If you are announcing new programmes or
events for 2026, please include 3-5 high-
quality images from previous, similar events
to provide context.

Image Requirements:

. Images must be specifically cleared for
media and social media use.

. Copyright-free or properly credited.

. JPG format:
- Minimum: 15 cm @ 300 dpi
- Maximum: 3MB file size

. Each image must include the
appropriate credit line, including title,
photographer, and copyright information
(e.g., Photographer Name © / Courtesy
of [Organisation]).

Media Contacts

For any questions about media engagement
and content development, please reach out
to:

Anya Kotova
akotova@qgm.org.qa

24

araanll jounll
plal 82123 Ailylled of aoly e plledl Jb (o

oo dagall aulle jon 5-3 §layl (nayi 2026
cilio (5321 s y189il 6o 66Lus e

5ygodl cilddaio

olaaiull plh aupnd (ple Jgoall iy @
Juolgillg palelll Jilug (pa jgunll
.ncloial
Godal amnls ¢ jonll proa osi ol byiLin @
-2 JAd daieog alwis gl il
PG asny jgnll podi ol iy @
300 &éay o 15 s piadll aall -
wcalall panl uoddl aall -
Jubbuo 3
Loy ralg 03l s djgn J8s gagi of reviy @
§9da ililug jgoll ooulg «lgiall Jooiy
50 03l / © jgmoll ol o) il
(agalll
drodlclll Jloidl Silga
nobig asoule gl aynsill oLy jludiwl
;20 Jnlgill (naji «sginoll
Lagigs Luil
akotova@qgm.org.qa

Years of Culture - Messaging Guide for Partner Organisations




Jibwg Jlabayl
ncloiadl Jaalgill

SOCIAL MEDIA
GUIDELINES



To ensure a unified and impactful digital
presence, we request that all partner
organisations adhere to the following social
media guidelines:

Branding and Tagging:

Always tag Years of Culture and relevant
partner organisations when posting about
the Year of Culture events on the following
platforms:

D Instagram | TikTok | X (Twitter):
@yearsofculture

. Facebook: Years of Culture
. YouTube: Years_of_culture
Use official hashtags:

o #aalaill_olgcdll

o T TMelwboll_laid_jbha

. #YearsofCulture

. #QatarCanadaMexico2026

Ensure that all posts include the official Year
of Culture logo and adhere to the branding
guidelines provided:
https://drive.google.com/file/
d/1kIHDMuaYuHNO6CG2k6BzZ9ghIBn_
rgmZ/view
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To ensure that the Qatar Canada and Mexico
2026 Year of Culture is communicated
consistently and reaches audiences across
all three countries, we ask all partner
organisations to follow the amplification
guidelines below.

Share and Amplify YoC
Content Across Your Channels

Partners are expected to repost, share, or
cross-promote official content published by
the Years of Culture social media channels.
This includes programme announcements,
event highlights, artist features, behind-the-
scenes content, and key milestones.

Examples of amplification:

¢ Posting YoC Instagram content
directly on Stories or feeds

e Embedding YoC videos in blogs or
newsletters

e Tagging Years of Culture in your
organisation’s posts
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Use Approved Messaging and
Hashtags

To maintain accuracy and alignment, all posts
must follow the approved messaging provided
in this guide. Required elements include:

e Tag @yearsofculture on all
platforms

e Use approved 2026 hashtags
(#QatarCanadaMexic02026, etc.)

o Reference the “Years of Culture”
initiative in the first or second
sentence of your caption

e Include required logos when
posting visuals
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Follow Visual and Branding Guidelines

All shared images, videos, and graphics must adhere to the Years of Culture branding guidance
outlined in this document. In practice, this means:

e Using provided logos without modification

e  Ensuring colours, fonts, and graphic styles match official templates
e Maintaining high-resolution visual quality

e Adding appropriate photographer or organisation credits

la_i4
2026 luwballg
\ QATAR CANADA
& MEXICO 2026
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Notify Us of Any Media Coverage or High-Visibility Moments

If your organisation receives press coverage related to the Years of Culture, please notify the
YoC Communications team. This helps us track impact and amplify strong stories regionally.
Please contact akotova@qm.org.qa and mkamal@gm.org.qa.
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Escalate Sensitive or High-
Risk Content

If a post, comment, or user interaction
touches on political, cultural, or reputational
sensitivities, please alert the Communications
team before responding. We are here to
support partners in handling complex or high-
visibility issues. Please contact
akotova@gm.org.ga and mkamal@gm.org.qa.
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MULTIMEDIA
GUIDELINES

e Videos should be no longer than 1 minute
for Instagram and Twitter, and up to 3
minutes for Facebook and LinkedIn.

e Allimages and videos must be high-
resolution and free from third-party
copyright claims.

e Include relevant captions and credits for
all media assets.

Approval Process:

¢ We encourage collaboration posts on
Instagram. Please provide advance
notice via email so we can review the
content internally.

. For major announcements and campaign
launches, submit social media content
to the Years of Culture communications
team at least two business days in
advance for review.

e For routine posts, partners may proceed
with posting but must adhere strictly to
the above guidelines.

For any questions regarding branding or
social media posts, collaborations, or content
approval, please contact:

mkamal@gm.org.ga

Bochra Moumeni
bmoumeni@gm.org.qa

% Mohammed Ali Kamal
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Any events featuring a Years of Culture component must be coordinated with the Years of
Culture team to ensure that the appropriate branding, signage, and marketing guidelines are
followed. To maintain alignment with the Years of Culture branding, the following elements are
required for all Years of Culture-associated events:

e Branding and Signage: The official Years of Culture logo must be prominently displayed in a
visible location at the event venue. This includes signage, digital screens, printed materials,
or any other relevant placement to ensure a strong brand presence.

e Marketing Materials: All promotional and marketing materials, including brochures,
invitations, press releases, and websites, must reference the Years of Culture initiative.
Language must be checked with the Years of Culture team (boilerplate is provided for
reference below).

e Social Media Promotion: The Years of Culture initiative must be mentioned in all social
media content related to the event. Official Years of Culture social media handles should be
tagged in posts, stories, and other digital engagements.
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About Years of Culture

The Years of Culture initiative, chaired by Her
Excellency Sheikha Al Mayassa bint Hamad
bin Khalifa Al Thani, spearheads long-lasting
cultural partnerships between Qatar and
other nations. It exists to promote respect
and understanding among diverse cultures
and serves as a catalyst for bringing people
together, nurturing connections, encouraging
dialogue, and deepening understanding. At its
core, Years of Culture is a portal for making
connections across various sectors, including
cultural heritage, creative industries, social and
economic development, and innovation, which
enriches Qatar’s ties with partner countries
beyond the dedicated year.

Each year is organised with support from Qatar
and partner countries’ cultural institutions,
ministries, foundations, and private and public
sector partners, with assistance from Embassies
in Qatar and abroad. Programmes are tailored
to explore the unique nature of each partner
country.

Previous Years of Culture have included:
Qatar-Japan 2012, Qatar-UK 2013, Qatar-Brazil
2014, Qatar-Turkiye 2015, Qatar-China 2016,
Qatar-Germany 2017, Qatar-Russia 2018, Qatar-
India 2019, Qatar-France 2020, Qatar-USA 2021,
Qatar-MENASA 2022, Qatar-Indonesia 2023,
Qatar-Morocco 2024 and Qatar Argentina and
Chile 2025.

aralaill 'olg.cjll aolip o< daud
dalew dulip axalaill plgcill djalo paai
il Jl&aya oy 2o iy byl @345l
Joally 1 o 20l gl aslai sl

ou oliiadl jujei (nll 8jaliall aam casgi (sjadll
120 alidll (nle cigeuidll jpanig dcgiiall Cilalaill
onlaill Graeig jlgall grauiiig bulgyll jujeig
Gl [Jowa aralaill olgedll Jouii lapnga (nag
Sl G né Loy alelball calido pe bulgyll
aucloiall araiillg dxclaudl Cilelinlg o nalall
go b tiladle syl Lo yliullg analniadllg
nalaill olell clgiil aey nin /sl Jgall

g1 ol

o<y (nalaill olell aolip cibdled oudsid oy
Gibwswgallg diljljgllg aalaidl Glbwswgedl (o
Hod (na plallg galall puclball o <lbpillg
Hod (na diljlall dgiglecag sas il Jgallg
calidiwdl qolpll ada Ciooun 2ég .a)lallg
ua a4)Lie alga J4d aaypall aeubll

Olildl — o adLudl axaladil olgedll Ciloods

— 1héq ,2013 danioll d4lonll — hég 2012
andl = jhéq 12015 LAy — hég 2014 Jajlull
Luugy — phég 42017 Liloli - nag 2016
12020 Luiya — yhdg 12019 aigll — jhag 2018
Gpisll adbio - yag 12021 g0l - asg
g 12022 Ll Cigiag Lidysol Jlouiig bowgll
#bdg 12024 Lipsoll - jhig 12023 Luigadl -
2025 (alyinig Gy dll

FIND US ONLINE:

Years of Culture
Website: yearsofculture.qa

X: @YearsofCulture
Instagram: @YearsofCulture
Facebook: @YearsofCulture
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